Channel 4 Online – Summer Briefing 2011
Channel 4 Online is looking for new ideas to help shape the future of TV. 
We are looking for ideas on any subject, genre or area that has the potential to be told on multiple platforms, preferably one of those platforms being TV. These ideas are not to be extensions of existing titles or online programme support. 
We are looking for new ideas from creative people who haven’t necessarily worked with us before in this way. These ideas can come from anywhere: 

· a new technology you think could tell a story in a new way or make a new type of interactive TV experience
· a subject matter that you are passionate about that has multiplatform potential, that you haven’t seen explored in the mainstream media
· an issue that you feel deserves to be shared with a wide audience
· a story, character, audience behaviour or experience that exists within another format that could be translated into a TV show.

We are asking you to bring your ideas forward that can go into development towards the end of 2011, with a view to becoming full commissions in 2012 and beyond. 

Please send your pitch outlining your idea (or multiple ideas!) to onlineproposals@channel4.co.uk by the end of August 2011. If you’ve any questions in the meantime, please email this address and we’ll get back to you.
Multiplatform

We're looking for big, format-breaking multiplatform commissions where the digital elements are fundamental to the success of the overall commission – whether in terms of public value (e.g. Fish Fight, Embarrassing Bodies Live) or innovative forms of impact with viewers (e.g. Million Pound Drop, Misfits).

· Factual Entertainment – we’re particularly interested in access to new communities that have not been covered by the channel

· Drama – multiplatform dramas are welcomed but we need great writers already on board (OK if a new writer, but have to have some form of script we can review)

· Docs – digital firsts, looking for groundbreaking works along the lines of Welcome to Pinepoint). We’re also interested in finding the next Seven Days
· Specialist Factual – Science/History/Arts ideas. For Science we are interested in topics such as DNA and Biodiversity. For Arts we’re particularly interested in new talent e.g. Chris Milk.

· Sports – what ideas do you have to make our Paralympics coverage stand out, take risks

· Comedy & Entertainment – particularly interested in mass participation games, and scripted games with comedy writers attached

· News & Current affairs – we’re blogging, tweeting, visualizing data, going live on iPhones and iPads – what’s next?

Please send maximum two page pitch by end of August to onlineproposals@channel4.co.uk. We will endeavour to feed back on latest end of September (with the goal of within two weeks of receiving). Please ensure you include any links to relevant research or sites which support the behaviour/subject area/community you’re tapping into.
Convergent Formats
We’re looking for groundbreaking, future experiences & products that are un-constrained by the current TV schedule and current technology. 
This can include:

· new TV formats that will be made possible by technological convergence
· new user experiences/scenarios around connected TVs, apps, accessories and dual screen activity
We are focusing on YouView, Connected TVs and other connected devices. Think big, bold and game-changing, for any TV genre. What do games shows look like when your TV is connected to the internet? A cookery programme? News output? Documentary? Drama? 

We are looking to reinvent television as we know it. At the moment, connected TVs are on sale on the high street, but are not yet mainstream. We are looking to come up with new formats and interactive experiences so that when connected TVs become mass market in later 2012 and beyond, we have output ready to broadcast. 
Your pitch idea does not need to be complete and can be a piece of technology that could deliver a creative idea that we don’t have yet or a creative idea that doesn’t have the tech to support yet. The essence of the idea is enough; it doesn’t need to be a fully fledged idea for a TV programme.

Please send maximum one page pitch by end of August to onlineproposals@channel4.co.uk. We will endeavour to feed back on latest end of September (with the goal of within two weeks of receiving). 
Department contacts
For information, below are the individual commissioning editors within the Online team.

Multiplatform Contacts 
Editorial Administrator Serena Lloyd-Smith slloydsmith@channel4.co.uk 
Louise Brown, Multiplatform Commissioning Lead
Jody Smith, Comedy & Entertainment
Vicky Taylor, News & Current Affairs

Kate Quilton, Docs, Specialist Factual & Arts

Hilary Perkins, Drama & Film

Adam Gee, Features and Factual Entertainment
James Rutherford, Sport & Paralympics

Convergent Formats Contacts
Assistant Lauren Dunn ldunn@channel4.co.uk
Anna Cronin, Convergent Formats Commissioning Editor 

Games Commissioning Editor currently being recruited

If you would like to discuss Channel 4 Online’s activities in general, please liaise with:

Richard Davidson-Houston, Head of Channel 4 Online (assistant Lauren Dunn ldunn@channel4.co.uk) 
Jen Topping, Channel 4 Online Business Manager (jtopping@channel4.co.uk) 
The legal stuff
You will be responsible for any and all costs and expenses which you may incur in providing a pitch to us regardless of whether a contract is awarded. If we contact you and would like to take your pitch any further then we will enter into a contractual agreement with you. Please be aware that we may receive proposals which are similar and that in some cases similar or identical ideas may be generated independently
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